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NEW HAVEN DESIGN AND MARKETING COMMUNICATIONS FIRM RECOGNIZED FOR  
OUTSTANDING WORK

Branford Resident Amy Graver is Elements’ President & Creative Director

New Haven, CT, September 2008 – Elements LLC, a New Haven based full-service graphic design and  
marketing communications firm, received four American Graphic Design Awards for projects completed in 
2007 and early 2008.  Presented by Graphic Design USA, a leading industry publication, the awards recognize 
outstanding creativity and adherence to the best practices of the profession.

The winning projects included work for Stamford based Icon International, a wholly owned subsidiary of the 
Omnicon Group, the world’s largest family of advertising, marketing communications and related firms,  
as well as the iconic confection company, PEZ Candy, Inc.

“The most important recognition that any project can receive is the client’s confirmation that the work  
achieved its stated goals,” noted Amy Graver, Elements’ President and Creative Director.  “Still, having the 
firm’s creativity and execution recognized in this manner really cements our standing among the area’s leading 
graphic design and marketing communications firms.”

Elements has made a number of notable additions to its roster of clients in the past year.  In late 2007, the firm 
signed on as the public relations firm of record for the Kansas City based eyewear brands Bollé and Serengeti.  
More recently, Elements began doing work for the Wallingford office of high-tech cable and connector giant, 
Amphenol.  Other organizations signing on to work with Elements in recent months include Norwalk Rehabili-
tation Services, Inc., a health care services company, and Ezra Academy, a Jewish day school in Woodbridge. 

Founded in 1999, Elements is a full-service studio providing support in these and other areas: website design/ 
interactive marketing, brand strategy, creative services, advertising and brand identity.  Elements’ serves a 
diverse array of businesses and organizations including: Comcast Communications, Travelers Insurance, Town 
Green Special Services and Wood Creek Capital Management.  For more information call 203.776.1323 or visit 
www.elementsdesign.com.

###

for immediate releaseThe dog days of summer are here. Memories of a cold and wet spring banished, we’re enjoying days at the 
beach, native corn, evening trips to the local ice cream stand and all the other little pleasures of the season.

new elements
We are pleased to welcome Jackie Cusano as our new studio director.  Jackie, who graduated from the 
University of Connecticut with a degree in illustration, replaces Jamie Ramos, who remains with 
Elements in the role of business manager. Jackie’s education and experience running marketing events   
for a well-known packaged foods brand makes her an ideal fit for the organization.

bundles for babies
The tragic events of September 11, 2001 revealed the charitable spirit of a vast majority of Americans.  
Beginning with the first anniversary of that day and continuing in each intervening year, Elements has 
developed programs to assist with local causes and – hopefully – keep that spirit alive. This year, we are 
devoting our efforts to the Visiting Nurse Association of South Central Connecticut’s Nurturing Families 
Network program. “Bundles for Babies” is a collection drive to stock Nurturing Families’ pantry with many 
of the much-needed supplies that the organization routinely provides to the at-risk young families it helps. 
If we haven’t contacted you already and you’d like to know how to help, please call us at 203.776.1323.

elements online 
The new and improved Elements website – www.elementsdesign.com - has gone live. It’s still a bit 
of a work in progress, but there’s more than enough on the site to learn about the people, projects and 
philosophies that define this unique and effective full-service firm.  

expanding the trophy case
Within recent weeks, Elements was recognized for exemplary work at the annual awards banquets of the 
Connecticut chapters of the Public Relations Society of America and the Connecticut Art Directors 
Club. Reacting to the awards, Elements president and creative director, Amy Graver, stated: “While we 
are, of course, very pleased to have our efforts cited by both of these organizations, the most important 
recognition for any project is the client’s acknowledgement that the work achieved its stated goals.”    
 

read all about it!
In a feature length article entitled “Elements Design Adds Dimension to Perennial Favorite Pez Brand,” 
the important trade publication, Package Design Magazine, took a detailed look at how the firm gave several 
of the popular candy maker’s product lines a much-needed facelift.

studio notes
     Newest additions to the Elements client list include the respected institution of higher learning, 
Connecticut College, and multi-national charitable organization, Save the Children.

     Elements successfully completed three completely turnkey advertising campaigns (including media 
planning/purchasing, and design/preparation of print and radio ads) for its client, ALSTOM Power.            
The campaigns publicized career fairs in central Connecticut, western Massachusetts and southern 
Ohio/northern Kentucky that, in each case, drew a larger-than-expected number of qualified applicants. 
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